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RESPONDENT DEMOGRAPHICS

RACE/ETHNICITY GENDER IDENTITY
Prefer Not to Say
Prefer Not to Say Woman, Nonbinary 6.3%

8.3%

Nonbinary
More than one race, ethnicity or origin 6.3%
13.5%
Woman
44.8%
African American/Black
5.6%

Native American, Alaskan Native, Indigeneous
4.2%

White/European
66.9%
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Demographics

Sexual Ideﬂtity Identify as Disabled

. 76% DO NOT identify as
] disabled
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Demographics

Majority Age: Highest Level of Education*:
o 25-34(33%) e Bachelor's Degree (43%)
o 35-44 (25%) e Master’s Degree (30%)

*67% of respondents have formal education in their primary artistic discipline ﬁﬂ?g FY



OPPORTUNITY

& VALUE




RESPONDENTS CREATIVE CAREER LEVEL s

e  Emerging Artist: An artist in the early stage of their
. o career who has developed a modest, independent body of
4 3 % M ] d Ca reer A rt | St work, but hasn't yet established a solid reputation as an
artist amongst art critics, patrons, and exhibitors.

e  Mid Career Artist: An artist who has created an

(o) . . independent body of work over a number of years and
4 0 /0 E m e rg I n g Art I St who has received regional or national recognition through
publication or public presentation of their work.

e  Established Artist: An artist who is at a mature stage in
their career and who has created an extensive body of
independent work. An established artist has reached an
advanced level of achievement by sustaining a nationally
or internationally recognized contribution to their
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INCOME GENERATED FROM CREATIVE PRACTICE

| break even on my creative practice.

Other Income comes from 10.8%
primarily:
e Full Time Job (52%)

Less than 10% of my income
27%

My creative practice costs me money.

e PartTime Job
e Contract work
e No other income earned

50% - 99%

8.1% 100% of my income

17.8%



MOST COMMON WAY TO FIND ARTISTIC OPPORTUNITIES

Agent/Rep

Online publications

Print publications

Social Media

Referral/Word of Mouth
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MOST PURSUED OPPORTUNITIES

To support and help grow one’s creative practice

69% ARTIST GRANTS
91% OPEN CALLS TO EXHIBIT, PERFORM, PUBLISH
43% ARTIST RESIDENCIES
36% PAID TEACHING OPPORTUNITIES
OPEN CALLS TO CREATE PUBLIC ARTWORK
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VALUE OF ART AND TIME

Artists’ interpretation of monetary value attributed to their creative practice

Paid at a rate that exceeds my basic costs
6.1%

No monetary value assigned to my work
13.6%

| am paid at a rate that meets my basic costs and afford some profit
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Default to unnegotiated rates even if costs aren't covered
21.2%



HOW DO YOU DEFINE SUCCESS?

61% | define success for myself, specific to my practice, my values, and my
communities. | also celebrate self-defined success in other artists.

18% | define success as my level of connection to my community and network of support. | do
not define success in relation to the income my work generates.

11% | define my success based on how many exhibitions | am able to showcase my work and/or the sales of my
work.
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RESOURCES

A supported and resilient creative community is
directly correlated to collective prosperity.




If met consistently, these TOP BASIC NEEDS would help artists feel most supported as a
working artists in Omaha

AFFORDABLE HEALTHCARE (47%)
AFFORDABLE HOUSING (37.5%)
BETTER WAGES AT ‘DAY JOB’ (36%)
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If met consistently, these TOP PROFESSIONAL NEEDS would help artists feel
most supported as a working artist in Omaha.

MORE ARTISTIC INCOME-GENERATING OPPORTUNITIES (54%)
AFFORDABLE STUDIO/REHEARSAL SPACE (50%)
FUNDING FOR INDIVIDUAL ARTISTS (47%)

PLACES TO PERFORM/EXHIBIT WORK (35%)
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The following are other types of financial resource distribution or artist support
networks that would make valuable additions to the community.

—_—— Mutual aid networks
12.9%

Universal basic income for artists initiative
29.5%

Municipal public support
18.7%

. " Artist cooperatives and collectives IFY
Arts workers unions
: 20.1%
18.7%



COMMUNITY

BUILDING




What does community building look like in your practice?

| participate in exhibitions, perfomances, readings, etc

| seek to create and share opportunities with others

I collaborate with people working in disciplines other than the arts

| organize exhibitions, performances, readings that bring people together

| teach and share my skills with others

I collaborate with other artists in my practice
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What are the most significant contributions artists make to
our city as community builders? (top 5)

ARTISTS' WORK MAKE THE PHYSICAL LANDSCAPE OF OUR CITY MORE ENGAGING

THE PRESENCE OF ACTIVE ARTIST COMMUNITIES HELP OMAHA ATTRACT AND RETAIN
CREATIVE TALENT

ARTISTS DRAW ATTENTION TO ISSUES IN THEIR WORK IN WAYS THAT INSPIRE COMMUNITY
ORGANIZING AND ACTION
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How is your work as an artist and community builder
recognized and valued in Omaha?

| feel valued/supported in my work
5.7%

This does not apply to me
11.4%

1 do not feel valued/supported in my work
12.9%

1 am able to find opportunities and feel supported and valued in my work at least part of the time
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